Textile techniques in clothing design by Mrvová, Ľubica
IT I f,J
Sborník vědeckých prací Vysoké školy báňské - Technické univerzity Ostrava, 
číslo 1, rok 2009, ročník LII, řada hutnická 
článek č. 1464 
TEXTILE TECHNIQUES IN CLOTHING DESIGN 
t.MRVOVÁ
KPD FPT TnU AD; Ružomberok, Slovakia, mrvova@fpt.tnuni.sk 
ABSTRACT: We live in era when technology allows us to mass-produce textiles by technique of 
mass production, which is sometimes monotonous. In this context, it is getting even more important to 
keep and to develop classical techniques of hand-crafts (macramé, needlework lace, textile 
application, tie-dye, blue print and other). These traditional techniques enrich the current techniques of 
clothing design with an atmosphere of nostalgia, memories and they keep the interconnection with the 
designer when he is making his craft. When we are re-evaluating these artefacts of clothing design in 
the light of its meaningfulness, function," economics, dynamic�, and style, they are still part of the 
contemporary creative work of designers. 
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1. INTRODUCTION
We are living in a society, which allows us to make our choice in various areas. We are 
surrounded by a quantity of products, functions and values which go hand in hand with aesthetics and 
their appearance. This component very often affects our selection during the first projection, at 
a subconscious level. W e are daily seeking for new impulses. Design is an inseparable part of our 
existence, interfering with all areas of human activities. It is omnipresent. Modem design is not only 
a matter of form, it also has its own language, by which it enters into the communication process. It 
has a difficult task - to meet the aesthetic requirements, ideals of beauty and fashion and at the same 
time to respect the purpose of the subject by knowing technological production pattems and material 
composition. Only a deep analysis and knowledge can eventuate into organic interconnection of all 
mentioned criteria. 
2. TEXTILE TECHNIQUES
The actual stage of scientific and technological development allows fast innovation of production 
while searching for new options and the mass production of merchandise, which is often monotonous. 
At the same time, consumers seek changes, they are looking for something new, original and in 
harmony with swift altemating trends. The problem of negative impact of unified mass production on 
aesthetic and content value affects all sectors, including textile and fashion design, which results in the 
loss of local or national particularities and production; stereotype of used visual means. 
Our market is flooded with cheap imitations of fashionable brand products, rushing like a wild 
river from the countries of the so-called "third world". However, these goods are very close to those, 
which can be referred to as "kitsch of fashion." The starting point of this situation, which is a part of 
the consumer cul ture, is the effort to seek for solution of these problems. 
It reveals several options and trends - from the recurrence towards the values of handcraft and 
reinterpretation of historical tendencies, to a wide application of digital technology in design. Ail of 
these tendencies can offer new tools to the author at their self-realisation, by which they are able to 
introduce individua} view into design and bring new dimension. The historicism is not only 
163 
E 



